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Marketing Partner - Advertising Guidelines 
 

Dear Partner, to ensure best practices in marketing and advertising our courses we have put together this guideline to 
help ensure that any marketing or advertising you do on behalf of the Australian Learning Group is compliant. If you 
have any questions or need advice on best practices when marketing or advertising courses please contact our 
marketing team on +612 9112 4500 or marketing@alg.edu.au 

 
 
  

1. Always make sure that it is obvious that you 
are recruiting on our behalf 

Prospective students have to be aware that your 
role is to introduce them to our college, but very 
clear that the course delivery is with ALG. In order to 
ensure that our name and RTO number (91165) has 
to be mentioned when talking about our school and 
courses.  Example >>  
 
 
 
 

2. Always include the national qualification codes 
and qualification titles when describing about 
courses we offer. 

All of our nationally accredited courses have a 
national qualification code. The correct and current 
codes can be found on our school websites and in 
the course information part of our partner portal 
(http://alg.edu.au/alg-partner-portal/course-
information/) . This also includes that you have to 
update the course codes when we advise you that 
these have changed. Example >> 
 
 
 

3. Only use information provided by us to make sure all information provided is correct and factual 
Please only use information we have provided to you either directly, via our websites or our agent portal. This ensures 
you do not make any non-factual statements about: Course durations, Course Contents, Job Outcomes 
 
 

4. Apply these guidelines across ALL your advertising and media. 
These guidelines apply to all your advertising and promotion including brochures, print advertising, 
websites, social media etc. Note, ASQA guidelines make particular reference that your social 
medial advertising should carry details on provider and course codes (see below).  
 
 
For additional information on ASQA marketing guidelines please refer to their factsheet that can be found here: 
http://www.asqa.gov.au/media-and-publications/marketing-and-advertising.html 
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